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European Pharmaceutical 
Manufacturer (EPM) is a leading 
European publisher covering the 
pharma and biopharma manufacturing 
supply chain, from formulation to 
distribution.

Our portfolio consists of a bimonthly 
print and digital magazine, online 
news source, weekly newsletters and 
active social media channels.  

What we do 
Our in-depth content and journalism drives the 

conversation on topics that shape the pharma and 

biopharma industries, from clinical trial to mass 

production, regulations, and logistics and distribution. 

We deliver the insight, news, data, and opinions that 

give our community the competitive edge in this 

innovative and technologically advanced sector.  

With content unsurpassed in both focus and 

integrity, we connect the global community of 

forward-thinking pharmaceutical manufacturing 

professionals with the latest innovations, acting as 

their go-to resource. 

Why work with us 
European Pharmaceutical Manufacturer can take 

your message to an exclusive and influential 

audience of prospects, current customers and future 

collaborators via an unrivalled mix of print, digital 

and live platforms, built on years of expertise.  

Our connections see us deliver partner messages 

directly to our targeted pharmaceutical audience, 

which includes the Top 10 manufacturing countries. 

With substantial investment in circulation and world-

class content creation, we are perfectly positioned 

to be your strategic communications partner and 

connect you with the people who matter. 

Whether you measure success through lead 

generation, winning business, improving brand 

recognition, boosting brand trust, solidifying your 

organisation as a thought-leader, or a mix of these, 

European Pharmaceutical Manufacturer can get you 

where you need to be.

Get in touch to see how we can help your 
business today. 
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Whatever your 

marketing objective, 

European 
Pharmaceutical 

has the solution. ​

Who we are.
Content. Community. Connections.
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Intelligence that 

educates​

Content that 

engages & inspires​

Targeted 

advertising  ​

Leads that ​

deliver​

Cutting-edge ​

applications​

Expert

analysis​

Insightful​

commentary​

02



Brand Overview
Engaging with our audience
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EPM PARTNERS INCLUDE:
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European 

Pharmaceutical 

Manufacturer should 

be the cornerstone 

of your marketing 

mix.

EMAIL
16,000

SOCIAL
11,875

ONLINE
69,000

e-newsletter subscribers followers (LI & X)

MAGAZINE
6,000

qualifi ed print subscribers

and leading trade events

monthly engaged views
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Audience Overview
A deep dive

TOP SECTORS:

Pharmaceutical 
Manufacturing

Medical 
Manufacturing

Contract  
Manufacturing  

& Services

Clinical Practice, 
Trials & Studies

Ingredients and 
Fine Chemicals

Biopharmaceutical   
Manufacturing 

Magazine Geographical Locations Top job functions

UK		  26%

Germany		 18%

Italy		  13%

Production & Manufacturing	 31%

Corporate Management	 28%

Quality Assurance	 15%

Spain		  12%

France		  12%

Rest of Europe	 20%

Product Design	 11%

R&D	 9%

Other inc Regulatory	 6%

6000
Qualified 

subscribers
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World-leading content

Our content is unmatched in 
originality, highly sought after and 
rightly regarded as industry leading. 
Years of building up our connections, 
expertise and reach within the sector 
means our reputation precedes us. 

EPM’s origins stretch back to 2001 when the 

magazine was launched as a product tabloid 

with all the latest news from the pharmaceutical 

manufacturing industry.

Since then we’ve been at the forefront of reporting 

on the latest industry advancements and challenges, 

whilst delivering great insight into the stories and 

innovations that characterise the pharmaceutical 

industry. This is what makes EPM the read of choice 

for pharmaceutical professionals.

Our content is unmatched in originality, highly 

sought after and rightly regarded as industry leading.

EPM’s coverage of industry regulatory updates, 

mergers and acquisitions and constant innovations, 

combined with engaging interviews with experts, 

makes EPM the best place to stay informed on 

what’s happening in pharmaceutical manufacturing.

Through our application studies, technology 

overviews and exploration of industry challenges, 

readers rely on us to drive the conversation around 

pharmaceutical manufacturing innovation. 

Working with us will put your message in 
front of the right audience.
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Issue 
Editorial and Ad

Material Due Date
Advertising 

Deadline 
Features

Show
Distribution 

Feb / Mar 11th Feb 18th Feb

Biopharma | Testing & Inspection | Formulation

Purifi cation & Filtration | Process Technologies

Cleanrooms | Sustainability

May / Jun 1st April 8th April

Drug Delivery & Devices | Bioprocessing

Logistics & Distribution | Contract Manufacturing

Oral Solid Dosage Focus | Packaging | Regulation

Sept / Oct 4th Sep 11th Sep

Biopharma | APIs/HPAPIs | Contract Services

Lyophilisation & Cold Storage | Cleanrooms

Coatings & Capsules | Sustainability

Nov / Dec 2nd Nov 9th Nov

Drug Delivery & Devices | Excipients | Clinical Trials

Packaging | Logistics & Distribution | AI & Automation

Regulation

2026
Editorial calendar
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Published four times per year, all European Pharmaceutical Manufacturer magazines can be found in our digital library.

See what sets us apart: https://pharmaceuticalmanufacturer.media/pharma-manufacturing-resources/latest-issue
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The power of print

Print magazines have an enduring 
power that will always give them 
a fi rm foothold in the global B2B 
communications marketplace. 
European Pharmaceutical 
Manufacturer Magazine has integrity, 
and contains sharp insights alongside 
a high degree of original content. 
That’s why our opt-in audience still 
demands EPM, and it is still read 
across the globe.

Benefi ts of Print Advertising
Print advertising can be incredibly creative, tangible and 

emotive. It retains the ability to wow an audience, make 

a signifi cant impact and increase mind share. It also 

works in tandem with advertising across other channels, 

to increase the overall e� ectiveness of multichannel 

advertising campaigns.

It gets an edge when placed alongside great quality 

content and feature articles, such as those in European 

Pharmaceutical Manufacturer Magazine. Placing an 

advert in the magazine ensures it will be seen by an 

engaged and focussed audience, who are actively 

subscribed and ready to process information. Printed 

content often demands greater attention than digital, 

so you can be sure your audience is processing your 

messaging.

so you can be sure your audience is processing your 

messaging.
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Premium Advertising
The front cover

The front cover is first the thing readers see, and it 

offers the chance for your brand to make a strong 

first impact, with a striking image and an engaging 

story within the magazine. 

How it works: 
Subject matter is crucial. We want the best, most 

ground-breaking stories, innovations or expert 

opinions leading the magazine. Our editor can work 

with you to discuss how to produce a lead-editorial 

feature. 

Once the subject matter is agreed on, you may 

supply 750-1,000 words of editorial content, 

alongside a selection of supporting images. We 

reserve the right to reject any images we do not feel 

are of the right standard or message for the cover 

story. 

A member of our content team will edit your 

supplied content to bring it in line with our 

standards. This may involve toning down overt 

sales language and reducing the number of brand 

references. For an additional fee, we will create the 

content on your behalf.   

Our design team will then work with you to develop 

the cover. The front cover for EPM is designed on 

a conceptual basis; we take the overall message 

behind the article and turn this into a striking front 

cover design. 

You will receive a proof of the cover and cover story 

prior to publication to review and suggest changes. 

Front Cover Package £7,875
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Inside the Magazine
Sponsored content

What you get: 
A double or full-page spread of your story in 

European Pharmaceutical Manufacturer Magazine, 

aligning your business with the high-quality editorial 

content we produce, with excellent engagement 

from our readers, improving brand awareness, 

loyalty and trust. This will help your business 

become the ‘go-to’ on a particular topic or pain area.  

How it works:  
You provide content, 700 words for a full page and 

1000 words for a double-page spread, with up to 

three supporting images. You may also provide 

contact information, websites and links to social 

media platforms.  

A member of our content team will then edit your 

submission and bring it in line with our standards. 

For an additional fee, we will create the content

on your behalf.  

Your story will then feature in the European 

Pharmaceutical Manufacturer Magazine.   

Sponsored content is a great way 
to position your organisation as 
a potential solution for industry 
challenges. It can also be used to 
position a company, or fi gurehead, 
as an authority within a particular 
subject or problem area. It is a great 
tool for new product launches or 
helping to establish your business
at the heart of a hot topic.
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Print Advertising
Rates & specification
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1 Issue
£ ea.

3 Issues
£ ea.

6 Issues
£ ea.

Front cover package 7,875 n/a n/a

Double page spread 7,140 6,570 6,070

Full page 4,780 4,400 4,050

1/2 page vertical 3,035 2,795 2,580

1/2 page horizontal 3,035 2,795 2,580

1/4 page 2,075 1,910 1,765

FULL PAGE
Trim Page:
210mm (w) x 260mm (h)

Bleed Page:
216mm (w) x 266mm (h)

1/2 PAGE VERTICAL
89mm (w) x 236mm (h)

1/2 PAGE HORIZONTAL
182mm (w) x 116mm (h)

DOUBLE PAGE SPREAD (DPS)
Trim Page: 
420mm (w) x 260mm (h)

Bleed Page: 
426mm (w) x 266mm (h)

1/4 PAGE
89mm (w) x 116mm (h)

INSERTS

NOTE: All print adverts should be supplied as press ready pdf files.

Bound-in inserts £POA Based on 10g insert. 

SPONSORED CONTENT 1 Issue
£ ea.

3 Issues
£ ea.

6 Issues
£ ea.

Double page spread 7,140 6,570 6,070

Full page 4,780 4,400 4,050
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Increase your reach with digital
EPM weekly e-newsletter

The EPM audience is actively 

engaged with our digital 

channels. They rely on us to 

provide up to the minute industry 

news and industry insights 

through our e-newsletters, 

e-blasts and social media.

Our weekly e-newsletter o�ers 

a round-up of the hottest 

industry news. The frequency 

of distribution and exposure will 

help you build recognition and 

familiarity among your target 

audience.

A limited number of leaderboard 

and MPU positions are available. 

This provides a perfect platform 

for you to engage with decision-

makers, promote your products 

and services, increase brand 

engagement and drive active 

prospects to your website.

E-newsletter campaigns are for 

a whole month meaning your 

message will be seen 4 times by 

our engaged audience. Include 

a tracked web address for click 

throughs so that you can see the 

impact of your ad.

1

2

3

4

5

6 2

1

3

4

5

6

Emails delivered

Open rate

Click rate

LEADERBOARD 
970px x 200px

MPU
300px x 250px

16,200

25%

12.5%

Europe	 36%

UK & Ireland	 35%

North America	 27%

Asia & RoW	 2%

GLOBAL NEWSLETTER 
DISTRIBUTION  
BY REGION

GLOBAL NEWSLETTER STATS

Delivered to  

16,000  

opt-in industry 

decision-makers  

& influencers.

			  MPU	 £925 

			  Leaderboard 1	 £925

			  Leaderboard 2 	 £695

			  Leaderboard 3	 £695

			  Leaderboard 4	 £520 

			  Leaderboard 5	 £270

RATES Per Month

Front cover	 01

Who we are	 02

Brand overview	 03

Audience overview	 04

World leading content	 05

Editorial calendar	 06

The power of print	 07

Premium advertising	 08

Inside the magazine: 

Sponsored content	 09

Print advertising: 

Rates & specifications	 10

Increase your reach  

with digital	 11

Custom e-Blasts	 12

Online overview	 13

Digital display adverts	 14

Native advertising	 15

Gated content on  

EPMs website	 16

Webinars	 17

Meet the team	 18

11



TO ADVERTISE:     e: robert.anderton@rapidnews.com      t: +44 (0)1244 952 359

www.pharmaceuticalmanufacturer.media

Lead Generation
Custom e-Blasts

Targeted e-blasts sent to our audience on your behalf 

are a great way to really reach out and engage with 

our opt-in audience. Created by you and distributed 

by us, they are perfect for a wide range of promotional 

objectives including:

•	 exhibition marketing​

•	 product launches 

•	 white papers​

•	 new website promotions

•	 tactical o�ers

•	 sales promotions

Place your message directly into the inbox of our 

community of industry decision makers and gain a 

competitive advantage through your increased share 

of voice.

A strong e-blast subject line positions you passively in 

their inboxes, whilst strong e-blast body content and 

calls to action position you in front of active prospects

who are reading the email and engaging in the next 

steps.

You provide the content, and we take your message to 

market. The content of your e-blast can serve any of 

your organisational and strategic objectives whether 

it’s to inform and position your brand, capture data, or 

drive event attendance.

We can also serve partial sends based on geography, 

industrial vertical and selected job functions. Get in 

touch to discuss the options.

Global Send per e-blast	 £2,705

We can also serve partial sends based on 
geography, industrial vertical and selected job 
functions. 

Get in touch to discuss the options.

GLOBAL EBLAST STATS

GLOBAL EBLAST DISTRIBUTION BY REGION

Europe		  36%

UK & Ireland	 35%

North America	 28%

Asia & RoW	 1%
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Emails delivered

Open rate

Click rate

16,000

27%

29%
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Online overview
A deep dive

USER ACQUISITION

TOP VISITORS BY COUNTRY

USA

India

UK

Germany

France

Netherlands

Ireland

South Africa

Singapore

NOTE: All figures are an average based on the last 12 months

69,000 24,583

38,000

30.25%

61.52%

1.39%

3.65%

2.32%

90.9%

Users Users
9.1%

Front cover	 01

Who we are	 02

Brand overview	 03

Audience overview	 04

World leading content	 05

Editorial calendar	 06

The power of print	 07

Premium advertising	 08

Inside the magazine: 

Sponsored content	 09

Print advertising: 

Rates & specifications	 10

Increase your reach  

with digital	 11

Custom e-Blasts	 12

Online overview	 13

Digital display adverts	 14

Native advertising	 15

Gated content on  

EPMs website	 16

Webinars	 17

Meet the team	 18

Organic

Direct

Social

Referral

Email

130,000
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Digital display ads

Leaderboard
One of the best-performing ad units, 

its size gives space to really get your 

brand and message across. This is 

the second most common ad size 

in our global inventory, with 25% of 

global impressions. 

970px x 90px | 728px x 90px | 

300px x 50px

Leaderboard 1  £580 per month

Leaderboard 2  £235 per month

Double Height MPU
Positioned on the right-hand side of 

the site, and appearing within the 

fi rst screenful, this creative gives 

your message 100% viewability by 

our users, with a large space to 

really showcase your product lines, 

feature your branding prominently, 

and tell your prospective customers 

what makes you special.

300px x 600px 

£1,390

Standard MPU
These appear on the right-hand 

side of our site, all very visible within 

the average scroll depth of the 

webpage. This industry standard 

banner has 40% of global inventory 

and is by far the most important 

inventory in your advertising 

A

A

B

B

arsenal. It’s very popular because 

it works well on both mobile and 

desktop. 

300px x 250px               

MPU 1  £580 per month

MPU 2  £235 per month

Site Wrap
The page dominant premium 

position is perfect for events and 

new product launches. Exclusive 

to one customer per month, this 

position is seen by all visitors and 

dominates the outside and top 

of the page; ensuring that your 

message is seen immediately by all 

prospects. 

1680px x 1050px 

Site Wrap   £3,815

Pop Up
Appearing as soon as visitors arrive 

on the site, this page dominant 

creative provides maximum 

impact and guarantees you the 

greatest exposure, before any 

other advertiser. This high-demand 

position is ideal for urgent and high 

impact campaigns. Limited to two 

per month.

600px x 454px.

Pop Up     £1,210

In Article MPU
Positioned in the centre of our 

article content this ad position gives 

your message 100% viewability 

by  our users as they consume the 

latest industry  news and insights. 

300px x 250px

£870 NOTE: 

All web adverts 

must be 72dpi

High impact animated or static ads with interactive tracking links allowing 
you to engage deeper with our audience.
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Native advertising
Sponsored content solutions

Native ads by nature aren’t intrusive or 

interruptive and so give you an opportunity to 

capture audience attention, increase awareness of 

your brand and position your organisation as thought 

leaders or the go-to experts.​

Native ads are highly engaging; and deliver high 

views, click-throughs, and conversions. ​

​You can also target specific sections of the site to 

pre-qualify your potential audience​ and improve the 

likelihood of engagement. ​

Most of our unique website visitors 
come to our website to read the 
latest news and industry​ insight. 
You can now leverage this demand 
with native advertising solutions. 
Native advertising is promotion in 
an online publication, such as EPM, 
which resembles the publication’s 
editorial content but is paid for by an 
advertiser and intended to promote 
the advertiser’s product.​

Native advertising package £1,965

Article development fee £1,620

Inclusion in EPM Newsletter £690
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Generate leads to nurture into prospects
Gated content

You can submit a variety of different types of gated 

content, including white papers, videos, e-books, 

product demos and case studies. Our audience does 

not need to pay to access your gated content, but 

rather trade their information for access. You will 

then get this information so you can follow up these 

leads. 

Price £2,310

Gated content, in short, is any content or media that 

is hidden behind a lead capture form. To access the 

content, a user must provide personal information, 

usually in the form of an email address, phone 

number, job title, industry information or an answer  

to a survey question. 

A highly valuable tool for lead generation. Hide your 

content or media behind a lead capture form on the 

European Pharmaceutical Manufacturer website, 

which attracts thousands of visitors a month. This 

will enable you to generate new leads by collecting 

email addresses, phone numbers, job titles and 

industry information from prospects, who are actively 

seeking access to your gated content.

Front cover 01

Who we are 02

Brand overview 03

Audience overview 04

World leading content 05

Editorial calendar 06

The power of print 07

Premium advertising 08

Inside the magazine:

Sponsored content 09

Print advertising:

Rates & specifi cations 10

Increase your reach 

with digital 11

Custom e-Blasts 12

Online overview 13

Digital display adverts 14

Native advertising 15

Gated content on 

EPMs website 16

Webinars 17

Meet the team 18

16



TO ADVERTISE:     e: robert.anderton@rapidnews.com     t: +44 (0)1244 952 359

www.pharmaceuticalmanufacturer.media

Webinars

Webinars hosted by EPM o� er a multi-layered marketing 

outcome, allowing you to tell your story to a global 

audience, defi ne your organisation as a thought-leader 

and deliver qualifi ed leads for your sales team . 

From small businesses to big enterprises, everyone 

seems to be recognising the benefi ts of a webinar now. 

At EPM we have been hosting successful webinars 

for clients since 2016 and are practised at letting our 

engaged audience know about the latest webinars 

without saturating the market. 

If you are looking to generate leads, boost your brand 

awareness, promote a new product or position your 

business as an expert in your fi eld then a webinar 

hosted by EPM could be your route to success.

As part of the package, we include a dedicated project 

manager, content consultation and multi-channel 

marketing campaign, to drive attendance and views. 

Included:

• Email: Branded promotional e-blasts to our database. 

• Social: Full social media support package. 

•  E-Newsletter: Inclusion in the run up to the event. 

• Advertising: digital ads across EPM Magazine website. 

•  Event Registration: A bespoke landing page with reg 

form on EPM Magazine website. 

125
Average
Registrations

STATS

22
Average Views
On Demand

46
Average Live 
Attendees

•  Expert moderator: Live webinars are moderated by the EPM team. 

•  Lead generation report: Customised to include registered and live 

attendees’ data. 

•  Data: Collect additional data with pre-determined registration 

questions. 

•  Responses to polls: We will provide responses including contact 

details. 

•  On-demand viewing: A copy of the event will be in our webinar 

archive for 12 months. Data capture will remain active, and details 

will be reported to you.

A webinar provides you with an opportunity to host a poll, survey or simply ask your 
audience questions.

Drive leads while showcasing your company’s knowledge 
and authority in the sector.
Price on application

LinkedIn Live provides a valuable opportunity for you to connect with 

industry professionals, demonstrate your expertise, build your brand 

awareness and increase visibility of your products & services. We 

will broadcast your live video content to our LinkedIn page 

meaning you are talking directly to our engaged community 

pharmaceutical manufacturing industry professionals. CONNECT
via 
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