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'HORIZONS'

A Pharmaceutical Portfolio Management Tool

Your Pharma Portfolio, Instantly Crafted

2025 upgrade

The ONLY Portfolio Ideation Tool that saves 90-95% time and 60-70% on costs

in Portfolio Management and Portfolio Selection

DEVELOPED AND CONCEPTUALIZED BY AHARAV CONSULTANTS
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How do we need shorten time in decision making?

Streamlined Product Development Process

Step 1
Analysis
Step 2
Play area or create a company
How do we do it??? pool for finalizing products
Step 3

Select products and create your
portfolio

4 easy steps to Portfolio designing....

Step 4
.... In minutes!!!

Finalize and download your
portfolio for development

Consultants

7 mirone® 4b
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Strategic Portfolio Selection Framework for Success

W @ @ @

Potential Developmental Expected Available Regulatory
Revenue Timeline Competition Sources Timeframe
Evaluates the Assesses the time Analyzes the Identifies the Considers the time
financial prospects required for competitive resources available needed for
of a portfolio. development and landscape post- for portfolio support. regulatory approvals
commercialization. launch. and IP protection.
Conzons sik Ananav



Clearer, Faster, Further

e Dynamic Search

Dynamic analysis - from hundreds to a few
Multi-level filtering

In seconds!

Graphical interface for each search

* Data for each product

Revenue projection

Filing date

Launch Date

Potential Competition
Potential Sources

Key IP / Regulatory bottlenecks

Active Filters - 2

Country S # Earliest Generi...
Australa b/a 2025
O
G
[T it
e
-

‘1 Revenue (SM)

w6

49195

36163

0-25
26-50
51-100
101-500
501-1000

DosageType <
Depot / Long acting / Impla... 5415 =
Device /implant /Spray / Ex... 8130
Drops / Solution / Liquid / ... 4782

Gel / Cream / Foam / Oint... (2428

© TherapeuticC...
Anti-biotic / Anti-microbial... (1412 =
Anti-diabetic / Hypoglycem... 8/37
ARV/ Anti Viral / HIV/AutoL... 8737

Blood levels /Cholestrol bl.., (10725

Oral Solids /290 Cardiovascular/ Biood Press... 7/33
Pacenteral Injectable 12/8 CNS / Neurological a3/m
ohrn e

¥ API Consumpt...

T6/284
ija
14/61
B/

1/20

0-50Kg
51-100Kg
100Kg- 1MT
1:SMT
510MT
10-25MT

%1 ANDA filers

Wi « 10

8/ 0
u/m
13/6 35
o3 610
LI NA

Uniqueness......Portfolio in Minutes!

Clear All

13/31
285/108
307134
30/88
18/83

774

*  Multi-level filtering based on

@
(EHOREONS

200 unique keywords

Using specific keywords for APl Regulatory
Technology, IP, and Commercial

Multiple regions mapped on a single screen
Competition, Revenue projections, API
manufacturers

Downloading the selected portfolio

apt
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(HORIZONS Special feature 1 : Dynamic Search

A Pharmaceutical Portfolio Management Tool

Your Pharma Portfolio, Instantly Crafted

Generic Launches - Expected Value ($M) l | Products going off-patent (Nos.) l | Products going off-patent (Nos.): Top 10 Indications l | Products going off-patent (Nos.): Dosage Forms
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- Customised Graphic and data analytics - Export graphs to ppt / pdf - Interactive graphical interface

r ——|  Correlation US (ANDAs) Vs Competition Expected in Other geographies ]

USA Only : ANDA filers vs Revenue ($M) vs Launch Date | Expected 1st wave launchers vs Revenue ($M) vs Launch Date
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Play Areas

* Design Company Portfolio basket in seconds!

* Create multiple “play Areas” within
* Assisting rationalization and finalisation

Sticky notes []
* Internal note generator for each product
* Create Action points for internal use
* Collaborate within your team

Summary View Option
* Quick Summary of your portfolio
* Ideal for Top management overview

Enhanced Data Analytics
* Top 20 charts for every selection / search
* Top 20 charts for each “Play Area”
* Top 5 products for each selection / search
* Customised Graphical outputs

@
(E HORIZONS

New features (recently added)

Play Area Current Size : 298 "My Portfolio™ Status : 40 / 60 product rows
You can add 20 more rows
Generic Launches @ current value (SM) Products going off-patent (Nos.) : All Indications

Products going off-patent (Nos.): Top 10 Products going off-patent (Nos.): Top 10 Dosage

) P -

e
=
(S8 o Aetcopeicin s oy sos ° o e
. Earliest Filing API Expected Main
Country *  Active Substance ] Ih:rap«mc 3 =g Strength R:v:;;; Generic Exclusivity :q" fact Consumption st wave Patent :::m_
ategory pe Launch DE/NCE-1 AMUIACHIERE (kge) launchers  Expiry nsion
Azilsartan Medoxomil Cardiovascular/

s‘ Potassium (Tablet) Blood Pressure/ Oral Solids ~ Tablet: 20mg ,40mg, 80mg 0-10Q 23/02/2025  08/03/2018 10 17405 @ 1-2 23/02/2025

Heart Disease
e
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hibsbdeatiicd Eurcpe - 2027 (In “play area”)

w Top Selling Products

‘ Products going off-patent (Nos.): Desage
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For Whom? And How?

Diverse Pharmaceutical Subscribers Which engagement model should be chosen?

Flexible
Big Pharma . Yearly' Subscription
Subscription Ideal for medium to Workshop Model
. large pharma
Medium Suitable lfor Iong-t:zrm companies needing Beslt(for fstaﬂupds
Generics commitment an adaptability _ seexing focused,
stability interactive sessions
Trading
Companies )
Comprehensive
Subscriber Base
API
Manufacturers
CROs .
Start-ups .

(Cromzons 5% Anarav



In a nutshell...

* Niche products in seconds with a single click!

* Veterinary Products
* Legacy products
. . * Differentiated products
HORIZONS® delivers the “Portfolio of your .
H 9
choice * Complex APIl/Formulations

e  Unmet medical needs

Low competition products

in minutes !1!
* 5 pillars of portfolio selection incorporated!!

* Potential Revenue

Saves 60-70% costs on databases and 90-95% *  Developmental / Commercial timeline
manhours * Expected Competition post launch

* Sources available

* |P/Regulatory time frame

* Approval / launch timeframe

* Excipients

Add ons :
* Portfolio selection “hand holding” / Workshops

* Product mapping to other markets globally

@mzoms®  Soft marketing for clients — Clients can list their products for development (available soon!) ;’4:- AHARAV




Comparison with other platforms
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INDUSTRY-LEADING DRUG LIFE-CYCLE INSIGHTS

Key strategic blue-print provided? YES X X YES

“Dynamic Search” for instant filtering from large selections YES X X X

Search using Excipients YES X X X

“Play area” - creating a custom Portfolio by “Cherry picking” YES X X X

~200 Specific and Unique Keywords for ideation YES X X X

Time for ideation of product portfolio Seconds / Minutes / Hours Days / Weeks Days / Weeks Days / Weeks
Single view comparison across geographies YES X X X

“Sticky Notes”- Internal messaging on specific products YES X X X
Geographical scope - Customised US EU TR SA AU CA JP UK MX BR Global Global USJP BRCN EU
Earliest generic launch provided? YES — with potential strategy X X X

Sales data / Consumption data “Short term Estimates” YES YES Partly

Potential APl and Generic competitors (Est.) YES X X X

“Real time” Data analytics for each selection YES X X X
Downloading specific data YES X X X

Litigation updates YES — US EU YES X YES

_ | Qi G e edae Works}hsoupbzszf)(:i/ol:]rgiizzbased AnnuSLZ:ZZCSZZtion/ Annual sut;)sacsr(i:()jtion/ User Annual sut:)zc:;[;tion / User
(Ce iy nHARAV



Customer base - wall
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info@Aharav.com

www.Aharav.com
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